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PRIMARY MARKET SUPPLEMENTAL MARKETS 

 Basic Cable Free TV Pay TV DVD In-Flight 
Free 

Streaming 
Consumer Pay Subscription 

Services Downloads 

Free Television 1.2%  1% 2% 1.2% 
1.2% (after 
one year) 

1% 

1.5%  for the first 100,000 
units, plus  
2.9% for units 100,001 and 
above   

Made for new media 
(‘Original’ with budget 
> $25K per minute or 
Derivative new media) 

1.2%  1% 2%   
1% after 26 weeks, but only if 
originally shown on free 
streaming 

1% after 26 weeks, but only if 
originally shown on free 
streaming 

This generalized chart does not include specific terms.  Refer to the AFM Agreement or contact the AFM office for specific limitations and applications. 

 


